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Introduction



3 Questions:



1. What emerging technologies exist?



2. How can a PR professional use them?



3. How can you get people interested in following 

your social media?



Prologue



A different way to answer those questions

By not answering themé



Instead of the technology + outcomes

Think of how the world has changedé



The Web is a platform for conversations



In this metaverse , we need tools



And conversations donõt have followers, although 

we can follow conversations



Act 1: In The Beginningé



JCR Licklider





òMan-Computer Symbiosisó, March 1960



·Computers are agents

·Humans are thinkers



Act 2: Friends + Enemies



Richard Bartle + Roy Trubshaw





The Multi -user Dungeon (MUD), 1978 ð1980



·Real-time

·Virtual world



òHearts, Clubs, Diamonds, Spades: Players Who 

Suit Muds ó, 1996



·Achievers

·Explorers

·Socializers

·Griefers



Act 3: The Ordeal



<scarce information> + <news outlet> + <passive 

audience> = win!



Vs.



<distributed information> + <self -publishing> + 

<tools> = conversations



For instance, the Iranian blogosphere



http://blogs.law.harvard.edu/idblog/2008/12/04/diplomacy-and-the-iranian-blogosphere/


Act IV: The Reward



Return to the beginning:

Communication platform

Humans use tools

Web is a conversation





4 hours

$50,000 @ $20/shirt

Across the social networks



Organizing. 

Chaos.



But alsoé




